
BRAND & VISUAL STYLE GUIDE



TABLE OF CONTENTS
1  Brand Platform  
2  The Logo

3   Palette 
4  Typography

5   Stationary



BRAND PLATFORM1



BRAND PLATFORM

BRAND POSITION
Capstone improves the lives of Vermonters by providing advocacy, resources, 
and programs with long term impact and that meet basic needs.

BRAND PROMISE
Capstone moves beyond traditional approaches to promote economic 
well-being and sustainable social change.

BRAND MANTRA: Facilitate success

CORE ATTRIBUTES
RATIONAL
BUSINESS-MINDED – We manage a 
transparent, evidence-based organization 
that measures success by social impact. 

NIMBLE – We gain understanding and 
devise solutions quickly. 

STRATEGIC – We carefully align goals, 
resources and action.

EMOTIONAL
BOLD  – We challenge traditional 
practices and assumptions to innovate 
actionable solutions.

SOLID – Our proven history of success
makes us a trusted resource and a sound
investment.

VISIONARY – We are motivated by our 
belief that poverty can be eradicated.

COMPASSIONATE – We respect the 
dignity and potential of all people.

SOCIAL
INTEGRATED – We recognize the
intersection of issues challenging our
community and adopt a holistic approach 
to problem solving.

DYNAMIC – We adapt to address the
current needs of the community.

CONNECTED – We foster relationships 
with leaders in government, the 
community and media.

Assertive 
Focused 
Hopeful 

Professional
Inspiring

TONE
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THE LOGO

LOGO CONSTRUCTION
The Capstone logo is a manifestation of your brand platform, and should appear in all official 
communications and channels. Its dimensions should never be distorted. Pantone colors are used as a 
reference for color matching and printing of the logo can be done with either spot or process colors. 

The graphic element of the logo contains a person with arms outstretched to represent the human aspect 
of Capstone’s activity, the leaves both connote growth and a commitment to sustainability and the circle 
represents the intimate connection between these principles and a spirit of inclusion. 

BASE  SIZE

UTOPIA DISPLAY STANDARDTRAJAN PRO 3

PANTONE 539 PANTONE 7719 PANTONE 367 PANTONE COOL GRAY 4

BASE + 30 PT



THE LOGO

LOGO USAGE
The logo has two components. The text reading Capstone Community Action and the graphic element that takes the place of the “o” in the standard 
logo format. The graphic element can be used on its own, but the text should never be used in this format without the graphic element’s inclusion. For 
square profile avatars, the graphic element alone should be used with the logo dead-center with nothing cropped or clipped. Single plate logo options 
are included below.

IDEAL USAGE

ALTERNATIVE USAGE

APST   NC E



THE LOGO

LOGO WHITE SPACE
White space around the logo should be even with the logo sitting in the middle third of the vertical area.

UPPER THIRD

LOWER THIRD



THE LOGO

DEPARTMENTS OF CAPSTONE
Below is a sample illustration to show how departments within Capstone can be represented graphically. 

Department name goes here
Source Sans Pro SemiboldPANTONE 7719
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COLOR PALETTE

PRIMARY COLORS

PANTONE 539
CMYK: 100c / 75m / 50y / 57k
RGB: 01r / 38g / 56b
HEX: 012638

PANTONE 367
CMYK: 40c / 0m / 81y / 0k
RGB: 163r / 207g / 96b
HEX: a3cf60

PANTONE 7719
CMYK: 100c / 36m / 59y / 18k
RGB: 0r / 109g / 105b
HEX: 006d69

PANTONE Cool Gray 4
CMYK: 26c / 21m / 22y / 0k
RGB: 190r / 188g / 187b
HEX: bebcbb
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TYPOGRAPHY

HEADINGS & LABELS
For headings Capstone using the typeface Source Sans Pro. Headings often appear in all caps and can very from thin to thick. 

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789
Source Sans Pro ExtraLight

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789
Source Sans Pro Light

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789
Source Sans Pro Regular

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789
Source Sans Pro Semibold

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789
Source Sans Pro Bold

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789
Source Sans Pro Black



TYPOGRAPHY

BODY COPY
For body copy Capstone uses the typeface Crimson Text. This comes in roman, bold, semibold and italic. 

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789
Crimson Text Roman

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789

Crimson Text Italic

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789

Crimson Text Semibold

ABCDEFGHIJKLMNPOQRSTUVWXYZ abcdefghijklmnpoqrstuvwxyz  123456789

Crimson Text Bold



STATIONARY5



STATIONARY

Del ea que volliquam, volorumque peribus.

Dipsa num quiatem velento illum is earume vel endit quissustis nonse vercitem lab inia ditiae do-
lupta ectiatiatem quuntiur? Xerit harites simusae as maio. Endi quia vendit qui vel im eturesciente 
cus et odis etur restem eaquidi volorumque volorem cum explit elitatur magnis acerese dipsum 
rendign ihilit ducium fuga. Aqui officab ipsantis duciduci in cones sitam fuga. Nam quo to eum 
restecese vernam, aut aut occus am, illorest, tem eatisciundis ut dis earis eatum liatquam re est ate 
latias doluptat laborectum volorum fuga. 

Totae volo modio expel ea pliqui dioribuscia dolupta nemqui qui consequis dolum core doloristota 
dolores enim que que poresti untiore hendest, omnihita num a cuptae venimi, que quis dolo tem 
volum quam que porae volorep udisin poribust, simolum vollupt aererum excesec aboriam veles 
maionem oditisquas alit volores equatiatur atus debis esequi re verci officit quamento magnatiande 
venda ne sunt quaes nis simusan ditisci psapel ex ea sam, quodici isitibu sdandi blam aute andaectur, 
est officid que comnien tiandunt ab ipsum rest et prestius ut estem ipsanis aute sum aborpor estiae 
renis delibea nis et eum et optum voluptatem quam exere qui antiosam aribus dolor andia venistem 
quisim reproviducid quide nos atur? Qui od etum ra nesecea tiandit, sedipsume nihicit optatem que 
qui sequia suntio. Nequam expla ercitium que ium ut et landam exerci voluptat et que eos minulle 
ndignatem de siminctur?

Rerateniam unt planducime porpore perfero vitatus de laboribus voloritatio. Et estis dit, te es 
estrumq uatur? Bea que nonseni magnimu sandunto comnia dem. Nam, et utem fugiam sunt et om-
nis et res est aceste lab ipit officit que sitatem nimporat arum as volorem doluptas quis arum alisci 
voluptibus.

Lorissim aut ulluptate sit, sapitiae eatioresed mod etur simil ipsum, conemperae destrum voloreped 
ut restia dollestiur, nullace rrovid mo optatur as et es quasped ut aut omnis ad eicil ma voluptiis dit 
eos illor sintias es dolorem porumen duntius acculparum cor re, quam ipid et, occae nosamet, ipsam 
ipienduci ut exeri que dolecescid ut vent res vernam voluptae. Ximusam, sint.

Vollaccabo. Nemque excepel ecuptas re quam nitis autatesed eum cum is venihil lamus.
Uptassernam untior assuntur, sequi raturep eroress inusam quis elia doluptate porestrum ha-
runt unt reptasperrum fuga. Aditia is cum et magnis est, sum exceria volore vel et, quam, volupta 
ectemol utenihil intias dit el ipis voluptae voloreseque sim nem nonecesed est rem. Et estem eaqui 
atendios ent am rem qui con conecte net laceritatias nonest facculparum ressimin enditio eiumquia 
pa cupiet ipsapicipsum atur sam, ilis pernatur molor repe dolent, ut eataque plam volum id quam 
raeptin res excerch ilicipsa voloritia duci re, ommodi verum aut volorer spitatentia nimus modit, 
sit landit quassendic to ommolen ihilitae magnatur aut veliciam destio. Epudaessite molendae et et 
vendenet velectaspid quid ut el ilitaquo con cupta corem et et vel ma eveliqu ibusantio eate eatibus 
et mollore reiumqui quunt, quo odis qui conemperi animent dolore vene parioremodi aut eaqui no-

Capstone is an equal opportunity employer and provider.

20 Gable Place, Barre VT 05641-4138
 802-479-1053 | 800-639-1053 | 802-479-5353 (Fax) | www.capstonevt.org 

Kyle Martel
Communications Associate
kyle.martel@capstonevt.org

tel: 802.555.5555 cell: 802.555.5555

20 Gable Place 
Barre, VT 05641

www.capstonevt.org

LETTERHEAD & BUSINESS CARDS
Business cards need to be printed full bleed and trimmed, while the 
letterhead can be printed on a standard 8.5x11 sheet. Full letterhead with 
logo watermark should only be used for single page documents. For multi-
page documents the logo watermark should not be used at all and the 
header should only be used for the first page. 

Some variation is acceptable for forms and other documents where space 
is at a premium. In those instances the footer should be maintained and 
the logo should be decreased in size and either placed below, touching the 
footer, or in the upper left-hand corner.


